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BROOKLYN— Senator Zellnor Y. Myrie (D-Brooklyn) today introduced the 
Predatory Marketing Prevention Act (S.7487) at a press conference in Crown
Heights. Senator Myrie stood on a corner surrounded by several fast-food
restaurants, dressed as a carrot. 

The new legislation expands the definition of misleading or deceptive advertising to
include unhealthy food marketed to children, and allows regulators to target food
industries that advertise unhealthy foods that cause child obesity, diabetes and
other harmful effects.

"The junk food industry aggressively markets its products to young people,
especially in communities of color,"  said Senator Myrie. "These companies make
billions from communities like ours, while leaving us vulnerable to poor health
outcomes and consequences that last a lifetime. This new legislation will finally give
regulators and our communities tools that can curb deceptive advertising of
unhealthy foods."

https://www.nysenate.gov/senators/zellnor-myrie
https://nam12.safelinks.protection.outlook.com/?url=http%3A%2F%2Femail.sts.nysenate.gov%2Fls%2Fclick%3Fupn%3D-2Fr6MDT3BlhFnI2pJUK3toEPtIzSWOJ-2FBDrde0pNLH4Zlc7FrQrkF9Y8XWBEf030BE1xv3a1xuOMZkKz-2BPiZisQ-3D-3DwyPC_Bz5K9Y97JRcO2VtfuoeKsCVvL-2B76N8JgPTITT8ZldVzHqsJDx0utPRziCPoH4DKxog03eJ555xReR6l21adyeyDXsXX-2FFCEt1ZPFvmwaWOndWxWWtiQMEhAtXjXGcLWyhnGwabo-2BN9fA6y6-2FimZDWJyVhAGfnYte66mVuyX69Nq9kHu80NQf1QgQqNkOBxH23vuQtprpB4fssOKjpQoO4Hjqh2p9CN0UEgo-2BloHnL0S24XI8k2sUsiUlcwUe80eWCiWwjLkhTn36tRK2BVf1wkIwWfFcN6hbvWEblK8hZlQGn5KCu6CNUSSYP2INCtdtOs6qV-2BI-2F3vdAYCR0STGajej-2F842E4JHYqZOp-2BbM3RsUrF1-2F5vaTUFNgJS0kdds809db3kFIS9Vbt3hOuifPU4SjFfObZ7M03msA8QeuX9YsZkAx2g7WesgIMEkxFesEufLTWw047Bm095XMEpqgZD0I-2F3EMtgSWQCGrmrpivsRaexg-2F6pbq5JMJX0tMS8rhlh8CN39h5hlgX-2BHsqKj3C4w-3D-3D&data=04%7C01%7Cnews12bkln%40news12.com%7C190f1231f43f4d40726508d99a41bacc%7Ccf535dc073fc41eaa17417f37ced7fe7%7C0%7C0%7C637710429406572967%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=DmzinuxCvGKEHZJT5ZOVBT8eLFwmHm4f1RnEcWeGG%2FE%3D&reserved=0


Obesity and related comorbidities are currently the second leading preventable
cause of death in the U.S. and may soon overtake tobacco as the leading cause of
death. New Yorkers living and working in lower income neighborhoods are exposed
to almost twice the proportion of predatory food and beverage marketing messages
as those in higher income communities.

"If we do not stop unhealthy food consumption for our children today, they will be
the victims of the next pandemic tomorrow," concluded Senator Myrie. 

This bill clarifies children as a particularly vulnerable audience to food
advertisements. Amendments will also clearly define what wholesome foods are.
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