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| ISSUE: OUTDOOR RECREATION

We’re told that nearly one-half of American citizens annually take part in an outdoor recreation

activity and that these Americans annually make more than 10 billion outdoor outings.
Senator O'Mara offers his weekly perspective on many of the key challenges and issues
facing the Legislature, as well as on legislative actions, local initiatives, state programs and

policies, and more. Stop back every Monday for Senator O'Mara's latest column...

This week, "Step outside and grow the economy"


https://www.nysenate.gov/senators/thomas-f-omara
https://www.nysenate.gov/issues/outdoor-recreation

Among numerous other designations, the month of Juneisrecognized as National Great Outdoor s
Month.

It isworth some attention herein the Southern Tier and Finger Lakes. At atime when we need to
stay in pursuit of every possibleray of hope, it isone bright spot in an otherwise cloudy and
unsettled economic future.

The Outdoor Industry Association (Ol A) getsright to the point: “Outdoor recreation isan economic
force.”

It’sa point well taken and onethat governmental leaders, at all levels, and in all places, should take
to heart.

Prior to the onset of COVID-19 and subsequent shutdowns acr oss our economies and ways of life, it
wasreported that America’ s outdoor recreation industry was generating a $734 billion “ gross
domestic product output” while producing $887 billion in consumer spending and supporting nearly
eight million jobs.

Y et even in the face of the pandemic’s unprecedented challenges and upheaval, outdoor recreation
remained strong, still accounting for nearly $700 billion in gross domestic output in 2020 -- and will
likely emerge from thiscrisis even stronger.

“Throughout this pandemic, outdoor recreation has been a cornerstone of American life,” the OlA
states. “Aswe look forward, it’s clear the outdoorswill be an important part of America’s economic
future.”

In other words, thereisalot of biking, hiking, hunting, camping, climbing, fishing, paddling, bird
watching, and other outdoor recreation going on locally, statewide, and acr ossthe United States.

We'retold that nearly one-half of American citizens annually take part in an outdoor recreation
activity and that these Americans annually make mor e than 10 billion outdoor outings.

Asaformer chair of the Senate Environmental Conservation Committee and a lifelong sportsman, |
have been grateful for opportunitiesto support the ongoing resur gence of outdoor recreation. The
L egisature annually takes actions on behalf of the outdoors, not solely for the economic and
conservation benefits but also because these activities offer a high-quality means of exer cise,
healthier lifestyles, and family fun and recreation.



Surveys by the U.S. Fish & Wildlife Service have shown striking facts about the nationwide
economic impact -- to the tune of $122 billion in revenue and millions of jobs -- of the 87.5 million
Americanswho fish, hunt, or engage in other wildlife-related recreation. Hunting, fishing, and
trapping are deeply rooted in New York’s (and our region’s) culture, experience, and tradition.

The same goesfor our unmatched network of New York State parks, trails, and historic sites.

The advocacy group Parks & TrailsNew York (PTNY) routinely highlightsthe economic impact of
New York’smorethan 200 state parks, dozens of historic sites, more than a thousand miles of
hiking trails, and over 8,000 campsites (to say nothing of numerous boat launches, beaches,
swimming pools, and nature centers). PTNY estimatesthat the state parks and trails system
supports approximately 54,000 jobs and gener ates upwards of $5 billion in park and visitor
spending -- which means each dollar of stateinvestment issupporting areturn of an estimated nine
dollarsin consumer spending.

Aswe continue working to turn around the Upstate New Y ork economy through small business
growth, arevitalization and strengthening of manufacturing, high tech research and development,
an ongoing foundation of agriculture and tourism, and in many other ways, we will be smart to keep
an eye on the outdoors.

New York’sunique outdoor experiences and pastimes are sure to entice increased spending on
goods and services provided by local businesses. These expenditures support jobs, generate sales and
income taxes, and spark tourism.

“Thisincludesday tripsaswell asovernight trips,” the PTNY has noted, “with visitors spending
money on park entrance and use fees, sporting equipment, food and drink, transportation, lodging,
and other expenses. Visitor spending createsjobs and revenue not only for the park system, but also
hasa multiplier effect, asjobsand revenues are created in supporting industriesthroughout the
local economy.”

In thisperiod of great uncertainty, onethingisclear: More and more New Yorkersare eager to get
outsidefor a breath of fresh air and a better view -- and it keeps adding up to a stronger bottom
line.
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