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ja vu all over again.




Select examples: E-cigarette ads vs. Cigarette ads
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“bw st e Pall Malls moddern design
ic fileers the gmoke lessens throar imitation!”
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Scienrtific tests prove Lucky Sirike midder
than any other principe] brand!
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NATIONWIDE!

Visit us at blucigs.com/store-locotor |

And Sex Alwavs Sells




