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I am Cynthia Hollowood, Chairman of the Board of the New York State Hospitality & Tourism

Association and also the General Manager of the Holiday Inn Saratoga Springs. I would like to

start by thanking Chairmen Farrell and DeFrancisco and members of the committee for the

opportunity to comment on the 2013-2014 Executive State Budget Proposal as it relates to
tourism.

BACKGROUND

The New York State Hospitality & Tourism Association (NYSH&TA) is the oldest lodging
Association in the country - founded in Saratoga Springs in 1887. We have nearly 1,300
member businesses and individuals in the lodging and attractions industry, and we currently
represent 70% of the total lodging room inventory in the State.

The tourism industry in New York is an unparalleled industry that is a combination of creating
and maintaining jobs, as well as providing the State with a return on its investment no other
industry can offer. The tourism industry is a part of each region of the State, providing
employment to all levels from management to entry level.

TOURISM NEEDS INVESTMENT

In his Executive Budget Governor Cuomo has proposed a total reduction of $500,000 from last
year’s enacted budget to the I Love NY and Matching Grant Programs. Given its proven track
record as a revenue source for State and local governments, as well as a job generator, Tourism
is not only a wise investment, but a critical one that yields unmatched and well sustained returns
for New York’s economy. To that end, we encourage the Legislature as it did last year to
restore the $500,000 to the “I Love NY” and Matching Grant Programs.

NEW YORK STATE AND THE TOURISM INDUSTRY - PARTNERS

The industry has and continues to do its part in marketing and promotion. Together, through the
Tourism Matching Grant program, which is an aid to locality legislative program that provides
focused support that is matched locally (dollar for dollar by the industry) is used to market the
regional tourism attractions in New York. This perfect example of a private/public partnership
is the lifeline of our industry and it is critical that the program be funded and maintained as every
dollar that the State makes available through this program will be matched by an industry
participant to promote, market and provide jobs across New York. The numbers and success of
the matching grant program are amazing statewide. In the Capital-Saratoga Region where my
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business is located, in 2011 tourism was a $1.6 billion industry generating $502 million in
employee income. In fact, 12% of the employment in the region is sustained by visitors. In the
Greater Niagara Region, tourism is a $2 billion industry, supporting 47,000 jobs and in the
Central Region, travelers spent nearly 8% more in 2011 than they did in 2010.

The benefits collected in the form of state and local taxes alone are worth the investment,
especially considering the limited resources with which New York can invest. Tourism is an
investment that produces revenues and jobs. The revenue Tourism produces trickles down to
impact every citizen in the State. Therefore, a strong tourism brand along with critical marketing
programs are vital to help restore and continue to create much needed jobs, while returning New
York to its pre-eminent position as the number one destination in the United States.

Further, the “I Love NY” program itself provides statewide marketing strategies establishing
partnerships and implementing programs to encourage visitation. The businesses that make up
the tourism industry have lived through these tough economic times of limited commercial
bookings and fewer vacations. Marketing is what will bring the visitors back and it is incumbent
upon New York to ensure that the tourism industry is a powerful one in order to generate critical
revenues. That is why, we continue to raise awareness that neighboring states consistently out-
invest us in tourism marketing dollars.

The industry has done its part to maximize the current funding level of the “I Love NY” Program
and the summer campaign and advertising spots of the “I Love NY” brand were a success for the
industry and must continue and expand in 2013. Most importantly, these two programs (I Love
NY, Matching Grants) were an integral part in the tourism economy reaching a new high in
2011, with $53.9 billion in traveler spending.

REGIONAL ECONOMIC DEVELOPMENT COUNCILS (NY OPEN FOR BUSINESS)

We continue to support the Governor’s Regional Economic Development model, and ask for a
continued funding stream for it. I would be remiss if I did not mention how encouraged the
industry was by the 2012 summer and fall advertising campaigns that used the iconic “I Love
NY” logo to promote the state’s unmatched vacation destinations. In 2012, thanks in part to a
dedicated marketing program that featured every region of the State, hotel occupancy rates
statewide reached 72%, which exceeded occupancy rates from 2007 and 2008, when the industry
was experiencing record-breaking business.

Marketing is what will bring the visitors back and it is incumbent upon New York to ensure that
the Tourism industry is a powerful one, as well as an industry and State that can compete with
other states for the all important traveler. While, the Tourism Matching Grant and I Love NY
programs funded through the annual State Budget is and will always be much needed, we believe
they are part of the solution to continue to move forward and effectively market the attractions
and destinations New York has to offer.
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Through the first two rounds of each Regional Economic Development Council process, tourism
initiatives were put forward, promoted and were recipients of awards, grants and tax credits that
were made available. Every Region had plans submitted to the State for funding awards that
recognized the importance of tourism and its potential to help grow and strengthen the State’s
economy. It is critical the Legislature continue to support the Administration’s efforts to keep
New York Open for Business and support a third round of Regional Economic Development
Councils for 2013 to ensure that specific dollars are allocated for tourism in each region.

Likewise we are encouraged by the Governor’s commitment to tourism by providing $5M in
funding for a new “Market NY” program and an additional $2M for “Taste NY. These two new
proposals encourage industry participation across the State and while we caution the competitive
nature of these new funding streams would put tourism interests across the State in competition
rather than partners working together or in conjunction with the State as under the current
matching grants program, we will continue to work with the Administration and the Legislature
on all critical funding streams and avenues for the tourism industry.

TOURISM CREATES & PROMOTES JOBS

All funding streams and programs for tourism yield unparallel results. According to independent
studies, tourism jobs have increased by more than 22% over the last 20 years, compared to an
increase of less than 6% for the rest of private sector employment. In 2011, nearly 700,000 jobs
were directly sustained by visitors to New York. In New York State, 1 out of every 13 jobs in
private employment is a Tourism job. To that end, in 2011, tourism employment grew 3.8%
generating 6.9% in personal income growth derived from visitors to the State. Whether it is
restaurants or retail stores, hotels or amusement parks, tourism sustains employment at every
level; from entry to executive positions, providing personal income of over $28 billion last year.

This effect is prevalent in all regions of New York. Tourism is responsible for 8.0% of the
State’s employment, demonstrating its integral place in the economies across the entire State.
Tourism sustains people’s livelihood in each region and in some communities it is the sole
industry. Investing in tourism marketing promotions provides jobs whereas other industries
are laying off workers, putting a strain on families, and increasing dependence on public
assistance. The State has many initiatives and opportunities that are aimed at creating jobs.
Tourism does just that.

Thank You.
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